Action on Amazon Day 1
Sharon Graham, Unite’s Executive Officer leading on Amazon:
“If we are not careful, the worst of Amazon’s work practices will become the new normal. Where they lead, others
are following. No one wants to work under intense surveillance and ever-increasing targets. Nor does anyone want
casualised work to become ingrained. Workers across the economy cannot afford to let this carry on and that is why
we need ‘Action on Amazon’.
Amazon attacks all attempts by workers to gain a collective voice of their own. This is why Unite is launching ‘Action
on Amazon’ to give Amazon workers a voice, so they don’t have to rely on whistle-blowing or calling confidential
hotlines”

Action on Amazon is a coalition formed by Unite to work with Amazon workers to get them a better deal,
including a union and a voice on the job.
Amazon has a record of extreme hostility to trade unions. There are many reports of Amazon intimidating
and forcing workers to attend anti-union propaganda meetings. It even uses ex-FBI agents and the
notorious firm Pinkerton to spy on its own employees.
We want Amazon to sign our declaration of neutrality* that guarantees workers the freedom to talk with
and form unions without fear of retribution. * https://actiononamazon.org/neutrality-statement/

Shining a light
Action on Amazon is here! We
shone a light in every corner of
Britain and Ireland, with
projections lighting up the
capital cities, banner drops in 20
towns across Britain and Ireland
and and press from as far afield
as the United Arab Emirates.
Support has already started to
come in from politicians,
journalists and celebrities. And
Amazon have felt forced to
respond on the issue of
neutrality for its workers to join
and be active in a union.
Alongside the campaign launch
we also launched an Amazon
Worker Hotline so that workers
can blow the whistle in
confidence. The hotline is being
advertised in 26 newspapers the
length and breadth of Britain
and Ireland.

Hotline launches
This advert is being published in print and online across every region of Ireland and Britain – from
Dunfermline to Belfast, South Wales to Southampton and via Manchester, Derby and much more.
Alongside this we have engaged a digital
agency to run social media adverts
targeting workers in and around Amazon
workplaces to make sure they have the
the chance to get their voices heard.
Already, the phones have started to ring
and we will collate the findings and speak
to the workers concerned before
escalating the issue with the Amazon
Board and political decision-makers.

The campaign goes live
The website and social media are live and banner drops have taken place in 20 towns and cities as we
make sure that Amazon know we are serious. Support has come in already, including from the author and
journalist James Bloodworth, who wrote the awardwinning book, ‘Hired: Six Months Undercover in Low-Wage
Britain’, where he went to work in an Amazon fulfilment
centre.

Press round-up
It is day one and the coverage has been literally everywhere. The hotline, the campaign launch and the key message
that Amazon workers deserve a voice and that Amazon should sign our ‘declaration of neutrality’ is everywhere.
Here is a roundup:

Amazon felt obliged to
respond to our demands in
today’s edition of the Daily
Mirror.

